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About
Followers of Christ (FOC) Fellowship is a church established in 
Winnipeg, Manitoba where you can come just as you are into 
a relaxed and friendly atmosphere. A place where the Bible 
meets the pressing needs of your life through their sermons. 
They give opportunities for families, singles, couples, and 
students to grow closer through Jesus Christ. For the children, 
they get to learn lasting values from biblical stories and have 
fun. Their services run on Sundays from 10am-1pm. They also 
have a band where they play / sing exciting, uplifting and 
inspiring music, and people can sing along. Their vision is 
based on The Great Commission in the Bible. It is found in 
Mark 16:15-18 and in Matthew 28:18-20.

About

Go into all the world and proclaim the good news to the whole 
creation. The one who believes and is baptized will be saved; 
but the one who does not believe will be condemned: by using 
my name they will cast out demons; they will speak in new 
tongues; they will lay hands on the sick and they will recover.
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Brand Values
Passion
Committed in heart, mind and soul.

Integrity
Being real and showing morality.

Comfort
Having a friendly and relaxing atmosphere.

Inspiration
Motivated to keep moving forward.

Acceptance
Welcoming, regardless of who you are.

Value Proposition
FOC provides the opportunity for anyone who wants to accept Jesus Christ 
into their lives and/or to strengthen their relationship with him.
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Target Market
- Families, couples, young adults.

- Canadian citizens.

- People who are in need assistance to guide 
them on the right path.

- People who desire to make a difference with 
their lives.

- People who are seeking a place to belong with 
others they can relate to.
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Problem
General
- Difficulty ministering to the people and the children 

due to COVID-19.

- Manitoba’s Provincial Response Level is Critical 
meaning their doors had to close down temporarily.

Current Brand Identity
- Its icon lacks clarity. It’s too abstract to be 

recognizable to anyone if they were to look at it at a 
first glance.

- The fonts feel like they were arbitrarily selected. 
They don’t unify with the icon nor do they portray 
who they are.
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Problem
Social Media Posts
- Lacking templates to use.

- No consistency.

- Lacking sense of hierarchy / structure.

- Illegible text.

- Overly designed.
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Solution
Objective
To make rebrand package for FOC’s brand identity and 
to design social media templates for them to use.

Benefits
- An opportunity to start fresh.

- Potential to connect to a new audience.

- Stand out / keep up with their competitors.

- Reflect their goals / values.
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Creative Considerations
- Making the new logo design more 

recognizable to the audience and to  
stay true to their values.

- Sticking to the colour blue like in the 
original since it symbolizes faith.

- Selecting free, easily accessible fonts  
to avoid having to pay fees.

- Making simple and clean social media 
templates for them to use.

Competitors

Tone of Voice
FOC’s tone of voice is inviting and relaxing.
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10 Final Logo

Just like the original, the new logo design was also based on The Great Commission in the 
Bible. The cross is a well-known shape that makes it easier for anyone to identify that 
they are a church. The circles combined with the book below symbolize people connecting 
with one another to spread the gospel. The light-blue was kept from the original logo to 
match the relaxed, friendly atmosphere they have and the inspiring music their worship 
team plays. Delicious, a free humanist sans-serif typeface, was used for the workmark. It 
works with who they are since it gives off an inviting vibe with its slightly curved letters. 
Altogether, they make an effective, clear and recognizable solution to FOC’s original logo.



Brand Guidelines
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Primary

Secondary

Primary: Used whenever possible.

Secondary: Used to support composition.

B/W: Used on white or any light backgrounds.

Knockout: Used on black or any dark backgrounds.

Both Primary and Secondary versions have 
to be at least a minimum of 1-inch wide.



13 Brand Guidelines: Logo Safe Zone



14 Brand Guidelines: Colours & Typography

Colours Typography

#3F9ED8 
C=69 M=24 Y=0 K=0 
R=63 G=158 B=216 
Tints Are Allowed

#FFFFFF 
C=0 M=0 Y=0 K=0 
R=255 G=255 B=255

#000000 
C=0 M=0 Y=0 K=100 
R=0 G=0 B=0

Delicious is inviting and relaxing with its slightly curved letters. Not 
only can it be used for the logo, it can be used for body copy also. 
Its bold family can be used to add emphasis to certain words. Avoid 
using All Caps for this font to stay true to the brand values. 

Montserrat is also inviting, but modern. Its bold family can be used 
for headlines or for important pieces of information. Better to use 
this instead of Delicious’ bold family for those situations to leave a 
bigger impression.

Together, the 2 fonts can help FOC stand out from their competition.

Delicious Roman (Logo / Print)

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
0123456789

Delicious Bold (Print)

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
0123456789

Montserrat Bold (Print)

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
0123456789
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Imagery
People
- Crowd / group shots and prominent speakers/

figures, etc.

- Focus on moments where people are not 
acknowledging the camera (in most cases).

- Stock images of people / crowds can be used 
if existing imagery is either low quality or if 
lacking budget for a photographer.

Environment
- Wider shots that involve environment / setting 

for context (birds-eye viewpoints or other 
unique perspectives)



Brand Expressions
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18 Brand Expressions: Facebook Post



19 Brand Expressions: Instagram Post



20 Brand Expressions: Hoodie


